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WellYou Don't Look
Like an Accountant
There have always been women working
in accounting but never before in such
numbers. In recent years the influx of women
into this traditionally male field has been
impressive. In 1960 women represented
16.5% of the total number of accountants
according to the U.S. Census Bureau. By 1970
this figure had climbed to 25%. At this
point there are no accurate figures on h o w
many women are practicing certified
public accountants; even the AICPA does
not have that information.
Universities have been aware of the change,
too. Abraham Gitlow, Dean of the College
of Business and Public Administration of
New York University, reports that in 1960
8.9% of the College's student body were
women. By 1969 this figure had risen to
11.7% and by the spring of 1974 there were
no less than 23% women. Lawrence Lansner,
placement director for Baruch, the business
college of City University of New York,
a d d s that in his eighteen years of affiliation
with the school there have never been so
many women as are now enrolled. According
to him, women are finding out that
accounting is satisfying and rewarding
work a n d they are responding.
Haskins & Sells, as of August 1974, h a d
323 women on its professional staff, including
ten managers and forty-one seniors. This
represents a gain of 147 since October 1970
when there were three managers and eleven
seniors. This year a new statistic has
been added to the roster since H&S named
a w o m a n partner, J u d y Wilson Walsh, tax
specialist in the Los Angeles office.
Clearly the n u m b e r s are encouraging.
But the more revealing side of the story lies
not in the data but in the careers of the
women themselves. A few short years ago
the major concerns of the Firm in hiring
women were client acceptance, travel and
marriage. The detail of h o w H&S women
have coped with these concerns shows a
positive step forward. Client resistance h a s
proved to be less of a problem than originally
anticipated; according to the women it
generally fades in the face of professional
competence. Indeed, at this point clients may
request a w o m a n accountant for the
particular insight she m a y bring to a
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situation. Travel problems have been reduced
by the addition of offices and suboffices
outside the major cities.
The final consideration, marriage and
motherhood, h a s also been dealt with, as is
evidenced by the n u m b e r of women w h o
have achieved professional status while
running homes at the same time. The route a
woman chooses will be highly personal — she
may decide to postpone having children or
she may hire a housekeeper to help out.
Whatever the decision, all adhere to the
basic tenet that a career and a family can no
longer be considered mutually exclusive and
that they may even complement one another.
The first question frequently asked of
women, with raised eyebrows and an
inflection of surprise, is: "What m a d e you
decide to become an accountant?" The
implication of this query is that the w o m a n
has somehow presumed upon a man's
prerogative and must have an unusual
reason for doing so. The truth of the matter
is that women share with men the same
reasons for choosing accounting—"I liked
m a t h and n u m b e r s ' . " ! w a s interested in
business'."! w a s looking for a satisfying
remunerative profession'.' Sound familiar? It
is true that until recently these interests
were often diverted into more typically
feminine roles such as teaching and that
women were justifiably reticent about
seeking careers in public accounting. But
n o w the field is open and women are taking
their place in it along with their male
counterparts.
Partner Judy Walsh chose accounting
because she w a s looking for a practical
career. In her junior year at Rice University
in Houston a professor warned her that the
possibilities for a w o m a n were very slim, so
she changed her major to economics—for
t w o weeks—but quickly decided to switch
back again. When she w a s a senior, the
same professor w h o had cautioned her
about her choice, told the recruiters that she
was his most capable student. "There were
problems!' Judy recalls, " a n d one of the
firms had a national policy against hiring
women at all!' She decided to join Phillips
Sheffield, a local CPA firm, because of her
acquaintance with other Rice alumni on
their staff. When they merged with Haskins
& Sells a year later, Judy's career with the
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Firm began. "I w a s interested in tax work
from the beginning, although I w a s
scheduled to begin with audit work. Within
a week of my employment, Ken Studdard,
partner in the Houston office, took me into
the tax department to help out and I stayed
on. I think tax is a good specialty for a
woman. In audit you're running from place
to place, managing a large crew and you
have an independent relationship with the
client. In tax, our position is more that of an
advocate for the client.
T never really felt discriminated against.
In the beginning I didn't go to tax meetings
or even to the seniors' meeting, which didn't
really disturb me. As a matter of fact,
being a w o m a n can sometimes be an
advantage. When I did start to attend
meetings, I w a s highly visible which can b e
beneficial in a large firm'.'Judy maintains
that she h a s never had any difficulty
working with men. "They may be
nonplussed at first, but if you are fair, give
adequate instruction and are unemotional,
they will be good working partners. For a
time I w a s the only w o m a n on the staff in
Houston, but you get used to it. Anyway, the
men regard you as a fellow professional'.'
Judy is more interested in her professional
career than in women's liberation rhetoric.
Her course h a s always been to perform in
her most capable manner and at a top level
of competence. "I a m not interested in the
advancement of women per se',' she says. "I
don't believe that equal population
dispersion is the function of business. The
onus n o w is too often on an employer to hire
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MAS specialist Sally Benson
reviews a client organization
study with William Gerecke,
MAS group head (far left).
Barbara Harvey, manager, and
Judy Walsh, partner, in the
Los Angeles office.

the same scale. Above all, men respect any
individual who is competent and w h o knows
what he or she is talking about. You need a
business-like, hard-working attitude, and it
helps to like the work you are doing'.'
Arlene is married and is the mother of one
child. "The key to balancing the private and
professional sides of your life!' she says, "is a
h u s b a n d who understands your needs!'
Linda Gacutan is a senior in the New York
office w h o came to Haskins & Sells from the
Philippines where she w a s with a
correspondent firm. She explains that her
mother suggested the field to her. "I had
always been interested in math, and in the
Philippines women accountants are not so
rare. In fact, in my graduating accounting
class of seventeen, fourteen were women!'
She admits that when she came to New York
City she noticed a perceptible difference and
felt more as if she were in a "man's field!'
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a woman, regardless of w h o is most
qualified for the job'.' She has been solicited
for membership by various women's
accounting organizations, but her response
to them has always been, "The AICPA is
open to both men and women and since we
are all professional accountants first and
foremost, the fact of being a w o m a n is an
artificial distinction in that context!'
Judy is married to Mark Walsh, also a
partner in the Firm (see photo, page 19).
They met at a managers' meeting, were
married four years ago, and are now the
parents of a son, John. Judy has
demonstrated that a w o m a n can reach the
apex of her career without sacrificing her
femininity or marriage and a family. "I have
traditional values about marriage!' she says.
. "I do think each individual has to work out
his or her personal life depending on the
situation. I have done what works best
for me'.'
Judy is adept at discovering w h a t works
best for her. "I may be uncomfortable
entertaining a client and his wife'' she
admits, "but I've found that public speaking
accomplishes the same objective. It helps to
make me visible and thus to make the Firm
visible and it is useful in developing practice.
I also taught at the University of Southern
California for several semesters, but" she
laughs, "I decided I didn't need the night
work. I do believe that an accountant should

try to be above and beyond the average and
work to become involved in the community"
Women are represented in almost every
office of Haskins & Sells at this point, with
large numbers concentrated in Los Angeles
and New York. Arlene Giordano is a thirdyear manager with the New York office. "The
field of accounting" she asserts, "offers
great opportunities for a woman.
Unfortunately, women are often encouraged
to pursue the usual 'female' careers such
as teaching and nursing and are led to
believe that women belong only in those
fields. Accounting needs competent people—
both men and women!'
In discussing salary policies Arlene points
out, "You are hired at the same salary as a
man and on the same professional level.
There is one type of work for one pay scale.
This is a remarkably objective position as
opposed to private industry where various
job titles may prohibit a woman's progress.
I've always found H&S to be strong on
women. They really want them and actively
recruit them'.'
Arlene admits there are some clients w h o
may try to test you, but on the whole they
are impressed by a w o m a n on the job. "They
feel she must be a genius if she is being sent
to them. But" she adds, "it is a mistake to
believe that women must outperform men in
order to succeed. Everyone is evaluated on

Linda is small and appears younger t h a n
her years, so she is used to the surprise some
clients have expressed upon seeing her and
she takes it with a sense of humor. Linda
mentions an important consideration:
"Clients have a general stereotype of an
accountant as an older m a n with gray hair,
glasses and rolled-up shirt sleeves. This
picture doesn't fit the men either."
Linda believes strongly in the importance of
communication to help deal with people's
attitudes. She asserts, "Sometimes you just
have to take the initiative to overcome
prejudices!' Like many of the women in H&S
she desires professional equality but does
not think all differences between men and
women could or should be erased. "I don't
feel you have to give up your femininity in
order to be respected. I enjoy the distinction
of being a w o m a n and hope that it will be
maintained in some ways!'
Mary Ann Crawford, another senior, has
been with the Firm in New York for six
years. "I got into accounting!' she says,
'because I wanted to work in a financial
field and, of course, one in which I could
earn a living. I considered accounting a
practical field. My mother w a s a tax
accountant and I did some work for her
and was, I suppose, influenced by her. She
advised me to look for a profession I could
do well in!' Mary Ann admits to recognizing
that the field w a s predominantly male—
"You can't help knowing it when you walk
into an accounting class and there are two
women and fifty men" —but this realization
wasn't sufficient to cause her to a b a n d o n
the career.
21

Mary Ann does not yet have a specialty but
she is most interested in the commercial
line of accounting and SEC work. She
believes women have started to diversify out
of tax, their stronghold up to this point,
although tax women have been accepted
most universally so far and that is where the
strong gains have been made.
"I have not had any real client problems. It
may be due to the fact that companies today
are emphasizing youth. As a result top
management has been more exposed to
women from the beginning of their own
careers and thus are more used to working
with them. As for the Firm, I think H&S has
a fantastic attitude toward women, which
has been very helpful'.'
Like Linda Gacutan, Mary Ann finds
communication to be imperative in effecting
change. "Individuals—whether or not a
woman or a member of another minority
group —should voice their opinions in a
responsible fashion, and some corrective
action will be taken'.'
At this point, Mary Ann states, "I strongly
believe that accounting is a wise career
choice for a woman. I think opportunities
for promotion are equal to those for a man
and the general demand for women in
accounting continually increases, which puts
you in a very marketable position'.'
Dolores Elvin is completing her first year
with the Firm, having been recruited on her
college campus and invited to join the New
York office. She, too, always liked math and
business since taking a bookkeeping course
in high school.
She sees the trend toward women in public
accounting becoming more marked. About
Haskins & Sells she says, "I've really
enjoyed my experience with the Firm'.' She
would recommend to women who are
considering entering the field, "It's a good
idea to take a lot of solid accounting courses
from good teachers. Then put a lot of effort
in your job. There will be things you aren't
familiar with, but you can learn them if
you try!'
Barbara Harvey, manager since 1973, is with
the Executive Office Computer Applications
Department, assigned to the Los Angeles
section. While working on Medicare audits
as an in-charge accountant, and later as the
administrative assistant doing liaison work
with Blue Cross, she got an introduction to
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what would become her specialty. An
accountant working for her suggested
the use of time-sharing and regression
analysis, and Barbara says, "I told
him we could use it if he could explain
it to me. As a result I took classes in
programming at General Electric and
eventually moved into this department'.'
Barbara has been instrumental in the
development of FALCON (Financial
Analysis and Consolidation System) and is
also expert at handling technical questions
that come up in the field.
Barbara explains, "I was a math major in
college. I worked for a while with my father
who is a government contractor doing cost
accounting and when I went back to school,
I switched majors. I found that the
professors who insisted you'd never find a
job were more of an obstacle than anything
I've encountered outside school.
'It may be true that men expect more of you
at the beginning, but this passes and women
really do have equal status in accounting.
In particular, Haskins & Sells has allowed
me to go into areas I enjoy and to develop
my expertise in them. I think the Firm
deserves a pat on the back for its attitude
toward creative new ideas'.'
The Los Angeles office also has two women
in its Management Advisory Services
department, an area women are just recently
moving into. Bonnie Cox joined the Firm in
1970 and did audit work until 1973 when she
transferred to the MAS group where she
specialized in time-sharing. This training,
combined with her background in accounting,
allowed her to learn and install PTBS
(Professional Time and Billing System).

Sally Benton has an MBA degree and has
previously worked for the Rand Corporation,
a government-funded think tank, where she
was engaged in a study of "alternative
decision making" and policy planning for the
New York and American Stock Exchanges.
'The Firm was looking for someone with a
background in financial modeling and
business when they hired me. I don't think
they made a conscious decision to look for a
woman. I'm now working with Financial
Forecasting. You have to understand how an
entire company works—build up the logic
of interaction.
'On one major engagement I've been involved
with, I gave a presentation to the Board and
worked with the top-level people. I've had a
lot of acceptance so far."
Accounting requires aptitudes and skills
which are neither masculine nor feminine
and it offers a wide variety of specialties,
all of which should be considered open to
women. The opportunities for women at
Haskins & Sells are expanding, due in large
part to the success of those who have been
with the Firm so far. They are a bright,
positive and dynamic group who, when they
encountered obstacles, found ways to deal
with them. Judy Walsh offers this advice to
women who are considering entering the
field:
'Do the job as well as possible. Be willing
and able to take all the pressures a man will
have to take. Be a lady but don't be overly
emotional or sensitive; be a true professional
in appearance and in behavior; and most
important, maintain your sense of humor
and roll with the punches!' •

"The MAS group thought that a woman
consultant would interface well with client
personnel who would be using the PTBS
System. Being trained in both accounting
and time-sharing also enables me to install
the FALCON/FORECAST system with
which I am now involved!'

MAS senior Bonnie Cox at the
computer terminal in the
Los Angeles office.

FEDERAL
c«*«cs

TAXIS
taw.

fEDERAL
TAX

' . MMRIY
:

•

•

•

•

r,nif5r;

v»uiwc

I

,,

x

wis,.

'

Arlene Giordano, manager (r.),
confers in the tax library of
the New York office with (I. to r.)
Joyce Friedman, Terri Kendzierski
and Barbara Hanrehan.

Bernard Schick, business manager
at Ms. magazine, explains the cost
of a two-color layout to New York
senior Mary Ann Crawford.
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